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Overview:
Branch: online retail / consumer goods

Targets:
» Increase in sales
» Greater basket size
» Improve customer loyalty

» Easy market research

Solutions:
» Make our service transparent, though an independent shop review system in order
to increase customer loyalty
» Using eKomi’s market research tool
» Using new marketing channels (Google shopping)

Results:
» More customer loyalty
» Bigger basket size
» More sales

PicStop.co.uk is the answer for people who need to find the best digital
accessories for their private or vocational use. Established in 2000 this shop
takes pride in its reliability, trustworthiness, rapid service and consumer-
friendly prices. These qualities led them to thousands of satisfied customers
and a great standing in this branch. With one of the best average ratings in
eKomi, PicStop shows that its business is really appreciated by their customers.

“Completely satisfied, | can't think of anything you don't do

1)
well..... would recommend you 100%  original ekomi customer review for PicStop.co.uk
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Why eKomi?

eKomi provides a system for gathering independent high quality reviews, and
has become one of the leading systems for this type of business. eKomi offers
an easy way to collect customers’ reviews. More reviews increase the
transparency of a shop and the more reviews a shop gets, the better their
reputation. One of eKomi’s core competences is an easy way for customers to
communicate with online shops, which directly results in more customer
satisfaction and loyalty.

eKomi helps to improve your business significantly

Through eKomi’s market research tool, PicStop is able to do their own surveys
without spending thousands. For example, by asking a few short questions they
can get important information which helps to improve their business.
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Your Market Research Tool Fier: Open Guestions | Completed Questions  oyasgion =4
What product ranges would you like to see PicStop expand ? x
Started at 2011-04-21 3
Tripods 29/ 483 5,00 % |
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Ink & Toner Cartridges 1261 483 2608 % -
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WMobile Phone Products (lpod) 39/4383 8,07 % I o

With just a few questions, PicStop has gained essential information which
influences fundamental business decisions. Besides the improvement of their
range of products, they discovered how customers find out about them.
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Your Market Research Tool Fiter: Open Questions | Completed Guestions Sy i +
How did you first find out about PicStop 7 x
Started at 2010-12-07 v
Printed Magazine / Newspaper 687433 15,70 % .

Word of Mouth 771433 17,78 % -
Search Engine (not Google) 431433 9,93 % .
Google "Shopping™ Search 67 /433 15,47 % .
Google Search Engine 163 7433 37,64 % [
Voucher / Offer Website 157433 346 % I

PicStop also increased their basket size by 5% through eKomi’s Widget and
connection to Google. Besides the integration of shop reviews in Google search
there has also been a massive effect from the Google Shopping channel. Both
services display the yellow stars which distinguish the shop from other
competitors. Through these yellow stars PicStop generates customer trust right
at the first contact.

“In the first 6 months of using eKomi reviews on our website, visitor
loyalty has increased & therefore caused repeat purchasing. Shoppers are
spending longer on the site and viewing more pages which is great
news. Also having our reviews on the Google shopping website has
pushed our listings towards the top, increasing revenue and our
conversion rate at the same time. Our goal at PicStop was to offer
complete transparency of our service with independent customer reviews.
Choosing eKomi has been a great decision, I can't recommend them
enough and we look forward to working with them for years to come.”

P. Nuttall
Marketing Director - PicStop.co.uk

eKomi Ltd Kontakt:

100 Pall Mall Phone: 020-34550456
London, SW1 5HP

United Kingdom Mail: talk2us@ekomi.co.uk

CEO/COO: Michael Ambros, Marcus Ross www.ekomi.co.uk



